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This presentation contains statements that constitute forward-looking statements within the meaning of the 

Private Securities Litigation Reform Act of 1995. These statements appear in a number of places in this 

presentation and include statements regarding the intent, belief or current expectations of  the Company with 

respect to  the customer base, estimates regarding future growth in the different business lines and the global 

business, market share, financial results and other aspects of the  Company's  activities and  strategies. 

Such forward looking statements are not guarantees of future performance and involve risks and 

uncertainties, and actual results may differ materially from those in the forward looking statements as a 

result of various factors. 

Analysts  and investors  are cautioned not to place undue reliance on those forward looking statements, which 

speak only as of the date of this presentation. Telecom Italia Spa undertakes no obligation to release publicly 

the results of any revisions to these forward looking statements which may be made to reflect events and 

circumstances after the date of this presentation, including, without limitation, changes in Telecom Italia Spa 

business or acquisition strategy or to reflect the occurrence of unanticipated events. Analysts and investors 

are encouraged to consult the Company's Annual Report on Form 20-F as well as periodic filings made on 

Form 6-K, which are on file with the United States Securities and Exchange Commission , which set out certain 

factors that could cause actual results to be materially different from the forward-looking statements 

contained herein. 

Safe Harbour
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Consolidate and Transform Domestic Business: Focus on Share 
of Wallet

Focus on Value 
Market Share 

Increase market share 
through integrated 

TLC/IT Services

Telecom
Services***

ICT Services

* Includes total advertising mkt, Pay TV and digital content on PC. Excludes RAI Service Fee 
** On addressable market
*** Includes equipment

TI Group 2007 
Market Share

Estimate ~ 55% 

Grow in digital content 
distribution and web 

2.0 new media

TI Group 2007 
Market Share 

Estimate ~ 7%** 

TI Group 2007 
Market Share 
Estimate ~ 2%

Advertising and 
Digital content*

CAGR 
‘07-’10

+7%

+3%

+1%36.1 35.7 36.0 36.3 36.7

14.2 14.5 14.8 15.1 15.8

11.3 12.1 12.9 13.8 14.8

2006 2007 2008 2009 2010
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Focus on Value 
Market Share 

Increase market share 
through integrated 

TLC/IT Services

Telecom
Services***

ICT Services

TI Group 2007 
Market Share 

Estimate ~ 55% 

Grow in digital content 
distribution and web 2.0 

new media

TI Group 2007 
Market Share 

Estimate ~ 7%** 

TI  Group 2007 
Market Share 
Estimate ~ 2%Advertising and 

Digital Content*

Addressable market

* Includes total advertising mkt, Pay TV and digital content on PC. Excludes RAI Service Fee 
** On addressable market
*** Includes equipment
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Bln€

Telecom Services

CAGR ‘07-’10

-9%

-3%

-2%

Traffic Volumes

Bln minutes

Mobile traffic exceeded fixed line traffic in 2007
Fixed: migration to mobile and VoIP
Mobile: growth pushed by bundles and homezone offers causing 
a reduction in the “mobility premium”, facilitating migration

Value

CAGR ‘07-’10

23
22.1 21.6 21.2 20.7

Fixed 
Traffic

Fixed 
Access

Mobile 
Traffic

+1%

Mobile

Fixed trad.

Fixed VoIP

-25%

+59%

+12%

174
186

196 203 210 +4%

2006 2007 2008 2009 2010 2006 2007 2008 2009 2010

% mobility 
premium 252 209 195 186 179Retail voice is commoditizing and  value is contracting:

Decline of fixed voice driven by mobile substitution
Mobile voice traffic shows a positive elasticity (2007 excluded due to 
regulatory discontinuities)

Decrease of fixed access driven by a mix evolving towards xDSL and by 
mobile substitution

Source: internal estimates based on OVUM, Gartner, IDC, Assinform and Sirmi data

Traditional Services

5.7 5.3 4.9 4.4 4

12.9 12.4 12.4 12.6 12.7

4.4 4.4 4.3 4.2 4

91 80 64
48 34

4
11

24
35

44

79 95 108 120 132
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Telecom Services

BB CustomersValue

Broadband Market

Bn€ CAGR ‘07-’10 Bn minutes CAGR ‘07-’10

Broadband*

Mobile 
Browsing*

Strong growth of the Internet market driven by fixed 
broadband and mobile browsing 

Broadband penetration is driven by  a growing demand of 
bandwidth and fixed/mobile over IP services (VoIP, 
Contents, Social Networking services, Gaming On Line, 
“Punto LAN”, IP Centrex, ...)

* Broadband VAS included (eg. security package, anti-spamming, mobile mailing, …) 

2.2
3.0

3.6

4.4

5.2

+40%

+20%

+13%

Fixed 
Broadband

Mobile 
Broadband

+79%

+34%

+13%

10.3
12.8

17.9

23.9

30.1

37 45 52 59 67

2 3 7 11 16

12 29 44 63 82

2006 2007 2008 2009 2010 2006 2007 2008 2009 2010

Source: internal estimates based on OVUM, Gartner, IDC, Assinform and Sirmi data

1.9 2.3 2.6 3.0 3.3
0.3

0.7
1.0

1.4
1.9

8.4 10.1 11.6 13.1 14.61.9
2.7

6.3

10.8

15.5

% Fixed BB /fixed 
accesses

% Mobile BB /SIM

% 2P-3P/Fixed BB
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Telecom Services
Messaging and VAS

Fixed VAS*

4.1
4.3

4.6 4.8

Messaging **

Mobile Interactive 
VAS***

Messaging and Fixed VAS markets are  significant in term of revenues but substantially mature

Mobile Interactive VAS drive growth

*Premium Services, Voice VAS 
** SMS, MMS, Instant Messaging
***Voice VAS, Premium Services, Content ,WAP, Mobile TV and B2B Services

5.0

CAGR ‘07-’10

+9%

+5%

+4%

+0%

Source: internal estimates based on OVUM, Gartner, IDC, Assinform and Sirmi data

0.7 0.7 0.7 0.7 0.7

2.2 2.3 2.4 2.5 2.6

1.3 1.5 1.6 1.7

1.2

2006 2007 2008 2009 2010

Bln€
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Consolidate and Transform Domestic Business: Focus on Share 
of Wallet

Focus on Value 
Market Share 

Increase market share 
through integrated 

TLC/IT Services

Telecom
Services***

ICT Services

TI Group 2007 
Market Share 

Estimate ~ 55% 

Grow in digital content 
distribution and web 2.0 

new media

TI Group 2007 
Market Share 

Estimate ~ 7%** 

TI Grupo 2007 
Market Share 
Estimate ~ 2%Advertising and 

Digital Content*

Addressable market

* Includes total advertising mkt, Pay TV and digital content on PC. Excludes RAI Service Fee 
** On addressable market
*** Includes equipment

36.1 35.7 36.0 36.3 36.7

14.2 14.5 14.8 15.1 15.8

11.3 12.1 12.9 13.8 14.8

2006 2007 2008 2009 2010

Bln€



MARKET OVERVIEW 2008-2010

OSCAR CICCHETTI

8

Source: Assinform, IDC & AT Kearney Analisys

ICT market is attractive in terms of size and growth

Virtualization, “SW as a service” and Service Oriented Architecture increase telco opportunities

Bn€

Network Services

Infrastructure 
Services

Application  Services

Professional Services

Business Process 
Outsourcing

4%

3%

1%

Italy
CAGR 

2007-10

A
dd

re
ss

ab
le

 

3%

3%14.8 15.1
14.2

14.5

0.6 0.6 0.7 0.7

4.6 4.7 4.8 4.9

2.9 3.0 3.1 3.2

3.4
3.4 3.5 3.5

2.6
2.7 2.7 2.8

2006 2007 2008 2009

8.2 8.4 8.6 8.8

15.8

0.7

5.2

3.4

3.6

2.9

9.2

2010

West Europe
CAGR 

2007-10

+5%

+5%

1%

3%

ICT Services
Addressable Market
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Market Share 
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14.2 14.5 14.8 15.1 15.8

11.3 12.1 12.9 13.8 14.8
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CAGR ‘07-’10

Addressable 

* Excluding TI Media

Addressable market mainly relates to on line advertising, digital content over Internet and IPTV

Strong growth of addressable market is enabled by web 2.0 Telco capabilities such as profiling, presence, 
localization,…

+5%

2X-3X
10-15%

11.3 12.1 12.9
13.8

14.8

5%

+7%

Source: internal estimates on Nielsen, IAB, Merril Lynch, Ovum, Jupiter, PWC, Company Data

2006 2007 2008 2009 2010

Advertising and Digital Content
Addressable Market (*)

Bn€




